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Fo r wa rd
The Streetscape Vision set forth for the Heart of Orléans
Business Improvement Area will generate enthusiasm,
build on a sense of community, and develop a common
theme for a 4 kilometre stretch of St. Joseph Boulevard.
It is the mandate of the BIA, its Streetscape Committee,
its Board members, and its city councilors to work on
transforming the image of St. Joseph Boulevard to one of
vibrancy, consistency, and a welcoming atmosphere to all
those who will visit.
I would like to take this opportunity to thank all who have
contributed to this project thus far, those who will continue
to support the vision, and those who will play an integral
part in years to come to achieve our Streetscape Vision!

Anita MacDonald, Executive Director
Heart of Orléans Business Improvement Area
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1.0 | Int roduc t ion
This section provides the background and overview of
the plan and summarizes the purpose of the plan, its
objectives, the process followed in creating it, and how it
will be used.
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1.1 | Pu r p o s e

The Streetscape Strategic Plan provides a series of

guide for revitalizing the area into a more urban and

Second, the Plan represents the first major initiative of the

The Streetscape Strategic Plan is intended to meet the

streetscape development and design recommendations

pedestrian-friendly setting. While the direction provided

Heart of Orléans BIA and reflects the agency’s interest in

following objectives:

that can be used by the Heart of Orléans BIA to enhance

by the Study also provides the basis for the Streetscape

and awareness of the importance of enhancing the retail

the retail environment of the area and foster a sense of

Strategic Plan, the Plan provides the additional level of

environment. This interest and awareness, coupled with

local identity. The primary focus of the Plan is the public

detail and direction needed by the BIA to prioritize the

the recognition citywide of the importance of mainstreets,

realm of St. Joseph Boulevard – that being the land and

recommended streetscape improvements and secure

means that the BIA can capitalize on funding opportunities

the facilities associated with the street that are owned and

necessary funding.

for improvements and influence public and private sector

maintained by the City of Ottawa. However, the Plan also
focuses on a handful of key opportunities to enhance the
street and the entire area by involving privately-owned
land.

The timing of the Streetscape Strategic Plan is ideal for
two reasons. First, the importance of mainstreets as a
means of accommodating urban intensification is now
recognized across the City of Ottawa. This intensification

The Plan is intended to be a key means of the implementing

is needed if our mainstreets are to be transformed into

the St. Joseph Boulevard Corridor Study (2003). The Study

urban corridors of commerce that are also well-suited to

represents the City’s official planning and development

residential living and getting around on foot or by transit.

The only stretch of the Corridor where buildings approach the street. (IBI Group, 2008)

•

Define a vision for the St. Joseph Boulevard
Corridor;

•

Provide a sense of place and
continuity for the Corridor;

•

Enhance the retail environment
and encourage vitality;

•

Establish flexible priorities for
improvements to the Corridor;

•

Identify and provide direction for key
redevelopment opportunities; and

•

Facilitate public and private sector efforts along
the Corridor in accordance with the vision.

revitalization of the area.

9

1. 2 | P r o c e s s

The Heart of Orléans BIA and IBI Group kicked off the

properly recognize the final Plan at City Hall to ensure its

input on the project. More than 30 business owners, land

on the concept was used to finalize the concept in advance

Streetscape Strategic Plan project in July 2008. The

coordination and implementation. The product of this work

owners, and neighbours in the community attended the

of the preparation of the final streetscape plan document.

project work was completed in four phases.

phase was the Existing Context Analysis Report.

open house to provide feedback.

In Phase 1: Analyzing the Existing Context, the consultant

Work on Phase 2: Establishing a Vision, began in September

Based on the feedback received from the open house

December 2008, and included the preparation of a draft

team met with Anita MacDonald, Executive Director of

2008 with the preparation of a long list of potential project

and online survey, the consultant team began working on

Streetscape Strategic Plan for the Corridor. The draft

the BIA, to refine the scope of the project, confirm the

ideas for the Corridor based on the walking tour and the

Phase 3: Conceptual Streetscape Design. On October 21,

document was reviewed by the BIA Board before being

study process, and collect relevant studies and reports for

existing conditions analysis. The potential project ideas

2008, the consultant team held a design session with a

finalized by the consultant team in January 2009, to reflect

background information. Work began immediately on the

were illustrated on colour maps that divided the four-

group of landscape architects, architects, urban designers,

the Board’s input and comments.

review of background information, and soon after, a walking

kilometre long corridor into four smaller districts. These

and planners to brainstorm a concept for the Corridor.

tour of the Corridor with the BIA Streetscape Committee

project ideas were presented to the BIA Board of Directors

It was determined that the focus of the concept should

was held to transfer local knowledge to the consultant

and posted to the BIA website along with an online survey

be on two small precincts and that future improvements

team. Meetings with City planning staff were also held to

to collect input from both BIA members and the public. A

should emanate from these precincts. The conceptual

update the team on the status of the City’s Community

public open house was held on September 24, 2008, to

streetscape design was presented to the BIA Board at its

Improvement Plan (CIP) for the area and how best to

present the potential project ideas and gather additional

Annual General Meeting on December 1, 2008. Live input

Phase 1 - Analyzing the Existing Context

JULY

AUGUST

Project
Initiation
Meeting
with BIA
Executive
Director

Meetings with
City Planning
Staff

Phase 2 - Establishing a Vision

SEPTEMBER

Phase 3 - Conceptual Streetscape Design

OCTOBER

NOVEMBER

Posting of
Potential
Project
Ideas and
Survey on
BIA Website

Submission of
Existing Context
Analysis Report

Phase 4 - Streetscape Plan

DECEMBER

Presentation of
Draft Streetscape
Concept at
BIA AGM

Meetings with
City Planning
Staff
Corridor
Tour with BIA
Streetscape
Committee

Work on Phase 4: Streetscape Strategic Plan, began in

Public Open
House on
Potential
Project Ideas

Conceptual
Streetscape
Design
Session

Submission
of Final
Streetscape
Strategic Plan
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1. 3 | P r o d u c t

As implied by the title of this document, the Streetscape
Strategic Plan is just that: strategic. It is a long term
action plan providing an overall vision for the Corridor
and strategic recommendations for implementing the
vision. The vision and the strategic recommendations
represent a blueprint for possible future actions that may
be considered discretely as opportunities and funding
arise. The Plan does not “design” the vision and strategic
recommendations, rather it provides the conceptual basis
and intent for their design in the future.
This approach reflects the fact that the Corridor, at four
kilometres in length, is simply too long to benefit from a
single streetscape treatment. It also reflects the fact that the
costs associated with such treatment would be immense.
As such, the Plan is to be used on a day-to-day basis by the
BIA as a means of generating interest in the corridor and its
enhancement by the City, landowners, business owners,
developers, and neighbours. Public realm elements
identified in the St. Joseph Boulevard Corridor Study
(2003) will be implemented by the Plan. It will also guide
future development along the corridor in conjunction with
the City’s Official Plan and Comprehensive Zoning By-law
2008-250.

The most narrow stretch of the Corridor is also the most pedestrian friendly. (IBI Group, 2008)
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2 .0 | Con t ex t
This section provides a summary of the current conditions
within St. Joseph Boulevard Corridor from both a
physical and policy planning perspective as a means of
understanding the context for the Streetscape Strategic
Plan.

Strip-Style commercial development dominates the Corridor. (IBI Group, 2008)
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2 .1 | Phy s i c a l S e t t i n g

The physical setting and configuration of the St. Joseph

midblock connections to the surrounding neighbourhoods.

Land Use | The land use pattern within the Heart of Orléans

majority of these uses are service- and food-oriented—

Boulevard Corridor have played a critical role in the

It is visible in the residential development that is turned

BIA can generally be characterized by a long narrow

rather than merchandise, apparel, and furnishings—and

appearance and functionality of the commercial district.

away from the Corridor. It is visible in the high number of

band of commercial uses along the St. Joseph Boulevard

are auto-oriented, meaning that people usually drive to

Perhaps the most significant factor in understanding the

driveways to commercial businesses that are strung out,

Corridor. The commercial zone is typically comprised of

shop. This mix of uses is inconsistent and often incompatible

physical setting of the Corridor is that it was not originally

strip-like along the Corridor. And it is visible in the width of

small and irregularly-shaped lots that are one parcel deep.

with the creation of a unified retail district. A unified retail

planned as a commercial district, but evolved somewhat

the Corridor, the amount of traffic it carries, and the speed

In a few instances, commercial development extends

district provides for the clustering of complementary uses,

haphazardly over time.

at which this traffic travels.

north along the cross street at major intersections on the

which in turn leads to vitality on the street.

Originally, St. Joseph Boulevard was a segment of the

Despite these generally unfavourable characteristics,

main route linking Ottawa to Montreal. As such, the primary

both the eastern and western extremes of the Corridor

Corridor including: Youville Drive, Jeanne d’Arc Boulevard,
and Place d’Orléans Drive. At Place d’Orléans Drive,
commercial uses extend north all the way to Highway 174

Commercial uses along the Corridor are located in a
combination of individual one-storey buildings and strip
commercial centres with parking in the front yard. Only

function of the Corridor was regional circulation and not

are almost pastoral, with expanses of woods and grass

commercial “mainstreet” serving the local community. The

stretching from the sidewalk up the escarpment that runs

physical patterns established by this history continues

along the southern edge of the Corridor here. This pastoral-

The commercial uses on the 4-kilometre long Corridor

the buildings approach the street. As a result of this land

to influence the layout of the corridor. It is visible in the

like expanse is an unusual, yet inviting and important

include a mixture of local and destination retail, personal

use pattern, there is no retail core or focal point within the

long blocks between major intersections and the lack of

physical element in the area.

services, auto-related services, and restaurants. The

Heart of Orléans BIA.

Originally, St. Joseph Boulevard was a segment of the main route linking Ottawa to Montreal. (IBI Group, 2008)

and includes Place d’Orléans Shopping Centre.

between Belcourt Boulevard and Maisonneuve Street do

(City of Ottawa, 2008)
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Built Form | In many ways, the current built form and

for pedestrian comfort, which is key to a healthy commercial

creation of a regular and recognizable pattern of storefronts

synergy to develop between uses on opposite sides of the

character of the Corridor can be attributed to its evolution

district. The lack of depth to the commercial lots along the

that is appealing to shoppers is difficult to achieve.

street. In addition, the numerous driveways create conflicts

from a regional route to a commercial district. This built

Corridor further reduces pedestrian orientation by limiting

form and character can sometimes work against the

the number of businesses a shopper can easily walk to

success of the Corridor as a commercial district in the

without having to drive and re-park.

following ways:

Automobile-oriented street design. The Corridor rightof-way and travel lanes are very wide to accommodate

between pedestrians and vehicles which further reduces
the attractiveness of the Corridor for walking.

both high volumes of traffic and relatively high travel

Absence of pedestrian amenities. There is little offered

Small and irregular parcel sizes. The typically small and

speeds. The prohibition of on-street parking along much

to those who do make a point of walking along the Corridor.

Long and narrow corridor configuration. At 4 kilometres

irregularly-shaped lots—either narrow and deep or wide

of the Corridor removes an element that typically reduces

The existing sidewalks are quite narrow with really no buffer

in length, the Corridor is scaled for the automobile

and shallow—along the Corridor reduces the flexibility

travel speed and buffers pedestrians from passing traffic.

from passing traffic. Where there is a boulevard between

rather than the pedestrian. This reinforces commercial

needed for re-use and in turn constrains redevelopment.

The very width of the Corridor discourages pedestrians

the sidewalk and the street, it is paved with no planting.

development that is designed for automobile access than

Unless lots along the Corridor can be assembled, the

from crossing the street and reduces the potential for retail

There are very few street trees offering shade in summer

Auto-oriented street design is rarely pedestrian-friendly. (IBI Group, 2008)

15

months or shelter from winter winds. In some cases, the

Signage. A consequence of the Corridor being automobile-

negative and uninviting image of the Heart of Orléans BIA

traffic slows, and pedestrians begin to appear. Retail stores

area between buildings on opposite sides of the street

oriented is commercial signs scaled to capture the eye

as having too much traffic, too much asphalt and concrete,

can display their merchandise in front windows to entice

is entirely asphalt and concrete with no planting strip to

and be legible to those traveling by car. The billboards,

too little vegetation, and too little shade.

shoppers inside. The City’s new Arterial Mainstreet (AM)

separate parking areas from the sidewalk. Finally, there is

business signs, pylon signs, and temporary signboards

no formal public plaza or park space where shoppers and

are unappealing, create visual clutter, and are confusing

local residents can rest or people can gather. The stretch

for both drivers and pedestrians. Consolidated business

between Belcourt Boulevard and Edgar Brault Street at St.

signs, addressing, and coordinated design alone would

Joseph Catholic Church is the only area where benches

greatly enhance the appearance of the Corridor.

and pedestrian lighting is really provided.

One of the most crucial elements of built form in the
establishment of a vibrant commercial district is the
location and relationship of the commercial buildings to
the street. Generally, the nearer buildings are to the street,
the more animated and pedestrian-oriented the street

Lack of Positive Identity. The built form of the Corridor,

becomes. By locating parking behind or beside buildings,

including its aspects identified here, create a somewhat

a ‘street wall’ of storefronts begins to enclose the street,

Existing sidewalks are quite narrow with little buffer from passing traffic. (IBI Group, 2008)

zoning along most of the Corridor requires a significant
portion of new commercial buildings to be located closer
to the street. The new Shoppers Drug Mart at St. Joseph
Boulevard and Place d’Orléans Drive is an example of the
built form encouraged by the new zoning requirements and
represents the future of the Corridor.
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Open Space | Open space can contribute significantly to

greets drivers and pedestrians at the eastern and western

Drive. Both ends of the Corridor parallel a high escarpment

opportunities for formalized pedestrian connections with

the success of a business district, and the Heart of Orléans

extremes of the Corridor is a welcome change from the

that emerges in these areas and provides a natural visual

the surrounding neighbouroods. These green spaces,

BIA is no exception. Open space can take many forms: big

asphalt-dominated middle. In the west, there is an expanse

backdrop to the business district.

combined with formal public parks and plazas, and

or small, natural or built, active or passive. And while there

of woods and grass that stretches along the south side

is an abundance of open space in Orléans, the area along

of the Corridor from Youville Drive east to Notre Dame

watercourses, including Bilberry Creek just east of

the Corridor is relatively lacking open space.

Street West and includes the lands at street level below

Belcourt Boulevard and an un-named creek just west of

There is, however, great potential to address this shortfall.

the Convent. In the east, this stretches along the south

Notre Dame Street West. Both are potential elements

As noted above, the expanse of woods and grass that

side of the Corridor from Prestone Drive west to Duford

of an open space network for the Corridor and provide

The escarpment that parallels the Corridor provides a natural landscape to the business district. (IBI Group, 2008)

The Corridor is also traversed by two steeply-cut

connected by a planted streetscape, could transform the
commercial Corridor by contributing pedestrian amenities
and a positive identity.
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Transportation and Transit | St. Joseph Boulevard is

apparent in the amount of traffic it carries—between

Boulevard measures a wide 32 metres, but this narrows

along Highway 174 includes major hubs at Jeanne d’Arc

designated an Arterial Road in the City’s Transportation

15,000 and 21,000 vehicles on a typical weekday—and

significantly to 26 metres between Belcourt Boulevard and

Boulevard and Place d’Orléans Shopping Centre provide

Master Plan. The Corridor represents an important east-

the speed at which this traffic travels. The proximity of the

Edgar Brault Street in the vicinity of St. Joseph Catholic

regional transit service into and out of the area.

west connection in Orléans between Montreal Road in the

Corridor to Highway 174, to which direct connections are

Church. Traffic generally flows uninterrupted along the

west and Old Montreal Road in the east. The Corridor also

provided at Jeanne d’Arc Boulevard and Place d’Orléans

corridor with a posted speed limit of 50 km/h between

forms part of Ontario Regional Road 34.

Drive, is a key factor in the amount of traffic using St.

Jeanne d’Arc Boulevard and Place d’Orléans Drive. East

Joseph Boulevard. This situation has certainly resulted

and west of this segment, the posted limit rises to 60 km/h.

in a perception among Heart of Orléans BIA members

On-street parking after 7:00pm is only permitted within the

that traffic calming is needed along the corridor for the

50 km/h zone.

The Arterial Road designation means that the primary
function of the Corridor is to serve “through” travel between
points; its secondary function is to provide direct access to
the lands along it. The primary function of the Corridor is

purposes of both pedestrian comfort and driver safety.

With respect to public transit, the Corridor is well served

apparent in its physical configuration, including the long

Along its entire length, St. Joseph Boulevard is a four-lane

with OC Transpo providing three regular routes (125,

blocks between major intersections and the lack of midblock

roadway that is divided only east of Place d’Orléans Drive.

127, and 131), two early morning routes (825 and 830),

connections to the surrounding neighbourhoods. It is also

For most of its length the cross-section of St. Joseph

and one weekday rush hour route (193). The Transitway

The removal of bus bays will narrow the Corridor and assist in traffic calming. (IBI Group, 2008)

Finally, there are no bicycle lanes along St. Joseph
Boulevard, although the City’s recently-adopted Ottawa
Cycling Plan includes lanes for the Corridor as part of a
ten-year implementation strategy. There is much interest
among Heart of Orléans BIA members to make the Corridor
a safer place for cyclists and as part of any initiative to
calm traffic on St. Joseph Boulevard.
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2.2 | Regulator y Setting

The regulatory setting is just as important as the physical

One of the most important policy objectives of the

Key policies presented in the Official Plan for Arterial

It is required that any new development within the Heart of

in understanding the context for the Streetscape Strategic

Official Plan, and the most relevant to this project, is

Mainstreets and supported by the Streetscape Strategy

Orléans BIA be considered in light of these Official Plan

Plan. In this case, the City’s Official Plan, St. Joseph

recognition of the importance of Mainstreets as a means of

Plan include:

policies to ensure consistency with the Plan’s vision for

Boulevard

Comprehensive

accommodating urban intensification. This intensification

Zoning By-law, and Urban Design Guidelines for Arterial

is needed if our Mainstreets are to be transformed into

Mainstreets are particularly relevant.

urban corridors of commerce that are also well-suited to

Corridor

Study

(2003),

City of Ottawa Official Plan (2003) | The City of Ottawa
Official Plan provides a vision for future growth of the City
and a policy framework to guide its physical development

In this regard, the Official Plan outlines development on

•

Occur in a way that facilitates the transition to
more intensive forms of development, including
higher density employment uses as appropriate;
and

•

densities of housing, employment, retail, service, industrial,

Mix uses within buildings or on the same lot,
redevelopment parking areas between existing
buildings and the street, and improve the
pedestrian environment.

cultural, leisure, greenspace, entertainment, and institutional

Future development on Mainstreets will support the ability

uses. The Mainstreet designation identifies streets that

of these corridors to provide a mix housing, employment,

offer the most significant opportunities for intensification

retail, and civic functions within easy reach of one another

through more compact forms of development, a lively mix

and of the surrounding neighbourhood. Other important

of uses, and a pedestrian-friendly environment. Finally,

city-building goals are achieved by focusing intensification

the Mixed Use Centre and Town Centre designations are

on Mainstreets, including support of the public transit

intended to identify and enhance focal points in the city

system, creation of essential community focus, reduction

with a high potential to achieve compact and mixed-use

in the need to travel, and minimal disruption to existing

development.

stable neighbourhoods.

first to address the amalgamated City of Ottawa and is
currently undergoing a five-year review and update.

of Orléans BIA as General Urban Area. The St. Joseph
Boulevard Corridor is designated Arterial Mainstreet, while
the area just east of Place d’Orléans Shopping Centre is
designated Mixed Use Centre and Town Centre.
The General Urban Area designation permits all types and

•

A broad range of uses will be permitted on
Mainstreets, including retail and service
commercial uses, offices, residential and
institutional uses. Uses may be mixed in individual
buildings or occur side by side in separate
buildings;

•

Development will be evaluated on the basis of the
Council-approved design guidelines, objectives,
and principles and compatibility policies in the
Official Plan;

•

Redevelopment and infill are encouraged on
Arterial Mainstreets in order to optimize the use
of land through increased building height and
density; and

•

Changes within the public and abutting private
property environments may be necessary to
achieve the vision for Mainstreets. The function
and design of a road may influence the nature
of land use along it and changes to the street
may be necessary in order to facilitate a more
intense pedestrian-oriented form of development.
Where works within a Mainstreet right-of-way are
proposed, the City will consider the institution
of on-street parking, improvements to the
pedestrian and cycling environment, streetscape
enhancements, lane reductions, and measures to
enhance transit ridership in the area.

Mainstreets, such as St. Joseph Boulevard, will:
Occur in a way that facilitates the transition
to a more urban pattern of land use, including
the introduction of more residential uses as
appropriate;

The Official Plan designates the majority of the Heart

Arterial Mainstreets will provide a mix of uses and
have the potential to evolve, over time, into more
compact, pedestrian-oriented and transit friendly
places;

residential living and getting around on foot or by transit.

•

over the next 15 years. Approved in 2003, the Plan is the

•

Mainstreets.

(City of Ottawa, 2008)
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City of Ottawa St Joseph Boulevard Corridor Study

accessibility as the key attributes to its future evolution

conveniences, professional offices, and restaurants as a

with an appeal for pedestrians, cyclists, transit users as

(2003) | The Streetscape Strategic Plan is intended

into a more urban setting. Negative attributes include:

means of differentiating the Mainstreet from the range of

well as motorists. Traffic will be calmed, and the function of

to be a key means of the implementing the St. Joseph

the Corridor’s poor visual quality, disorganization, lack of

offerings at Place d’Orléans Shopping Centre. Third, that

St. Joseph Boulevard will evolve from a suburban arterial

Boulevard Corridor Study (2003). This Study represents

streetscape amenity, lack of neighbourhood connections,

the future success of the Corridor hinges on the creation of

to a more traditional ‘main street’.

the City Council-adopted vision and direction for future

and poorly maintained and obsolete buildings as major

an appealing and comfortable pedestrian environment.

redevelopment of the Corridor. The Study is a revitalization

stumbling blocks to this evolution.

strategy for the business district that is based on the
realities of the Corridor, key principles for the design of
future improvements, and key strategic initiatives for
moving forward.

With these assumptions in mind, the revitalization strategy

visual upgrades within the public right-of-way to identify

The Study makes some assumptions upon which the

outlined in the Study is based on four key principles for the

this distinct street. The intent is to celebrate the unique

revitalization strategy is based. First, that revitalization of

design of future improvements.

geographic landscape and setting of the Corridor.

Create distinct and vibrant urban districts with St.

Ensure a sensitive and flexible design strategy with the

Joseph Boulevard pulling the adjacent communities

needs of all users in mind. Accessibility for the disabled will

together by acting as the commercial spine of Orléans.

always be considered. The design strategy will be flexible

Districts will include places to live, work, shop and play

enough to accommodate unique circumstances as public

the Corridor as a continuous retail shopping area should
not be pursued, but rather that intensification in nodes that

The Study goes to significant lengths to detail the positive

include a broader mix of uses would be more beneficial.

and negative attributes of the Corridor. Positive attributes

Second, that retailing and commercial uses along the

include, the Corridor’s high visibility, location, and easy

Corridor should focus more on niche products, personal

(City of Ottawa, 2003)

Create a beautiful landscaped boulevard with significant

21

and private sector development occurs along the corridor.
Establish partnerships to enable revitalization to occur
with public/private sector partnerships being paramount.
The process will require champions and pioneers who will
ignite the imagination and foster a willingness to participate
in a new vision for the civic focus. The public sector should
lead by action.
These key design principles are reflected in some 24
specific initiatives for future improvements proposed by the
Study. These initiatives are illustrated on the facing page.
The Study concludes with recommendations for both the
public and private sectors to assist in the implementation of
the 24 specific initiatives. The Study recommends that the
private sector take the lead in improving the management
of the business district by supporting ongoing volunteerism,
establishing a Business Improvement Area, and preparing
a marketing strategy. It is worth noting that the Heart of
Orléans Business Improvement Area is now in place and
that a retail study has been completed as a means of
informing the preparation of a marketing strategy.
With respect to the public sector, the Study recommends
that a new planning regime be implemented, including an
updated Official Plan, the preparation of a Community
Improvement Plan, and an updated Zoning By-law. This
new planning regime has been implemented since the
Study was completed in 2003.
(City of Ottawa, 2003)
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City of Ottawa Comprehensive Zoning By-Law (2008) |

uses in mixed-use buildings or side-by-side in separate

portion of new buildings located at these intersections be

provide urban design direction at the planning approvals

City Council adopted the new Comprehensive Zoning By-

buildings. The AM zone imposes development standards

built closer to the street and include significant amounts of

stage so that proposed development can be evaluated

law (2008-250) in June 2008. The by-law harmonized into

that will promote intensification while ensuring compatibility

glazing in the form of windows and doors. The development

on its ability to promote and achieve the City’s vision for

one document the 36 existing zoning by-laws of the former

with surrounding uses.

standards of the AM zone are included in Appendix A.

intensification along Arterial Mainstreets.

Subzone 3 within the AM zone relates specifically to

Urban Design Guidelines for Development Along

The specific objectives of these guidelines for Arterial

the gateway areas along the Corridor, including the

Arterial Mainstreets | The City has prepared a series

Mainstreets are to:

intersections with Youville Drive, Jeanne d’Arc Boulevard,

of urban design guidelines as a means of translating its

The St. Joseph Boulevard Corridor is primarily zoned

Orléans Boulevard, and Place d’Orléans Drive. The purpose

planning policy and regulations into detailed principles for

Arterial Mainstreet (AM). The purpose of the AM zone is

of Subzone 3 is to intensify these areas by prohibiting

development. Of these guidelines, the most applicable

to accommodate a broad range of uses, including retail,

automobile dealerships, automobile rental establishments,

to the Corridor are the Urban Design Guidelines for

service commercial, offices, residential, and institutional

car washes and gas bars. It also requires that a significant

Development Along Arterial Mainstreets. These guidelines

municipalities. The new by-law is intended to recognize
Ottawa’s distinctive urban and rural areas and to implement
many of the policies of the City’s Official Plan.

(City of Ottawa, 2006)

•

Foster compatible development that contributes
to the recognized or planned character of the
street;

•

Promote a comfortable pedestrian environment
and create an attractive streetscape;
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•
•
•

•

Achieve high-quality built form and establish a
strong street edge;

corridors over time. In the end, the goal of the guidelines

•

Urban Design Guidelines for Gas Stations;

is to establish a more balanced vehicular and pedestrian

•

Right-of-Way Lighting Policy;

Facilitate a gradual transition to more intensive
forms of development;

environment with a defined streetscape that is supported

•

Urban Design Guidelines for Large-Format
Retail;

•

Urban Design Guideline for Low-Medium Density
Infill Housing;

•

Transit-Oriented Development Guidelines; and

•

Accommodate a broad range of uses, including
retail, services, commercial, office, institutional,
and higher density residential; and
Enhance connections that link development sites
to public transit, roads, and pedestrian walkways.

by good buildings and landscapes.
In addition to these guidelines for Arterial Mainstreets, there
are other guidelines that will shape future development
along the St. Joseph Boulevard Corridor, including:
•

Environmental Noise Control Guidelines;

Urban Design
Buildings.

The guidelines for Arterial Mainstreets recognize the

•

Outdoor Patio Design Guidelines;

These guidelines can be accessed on the City of

challenges to be overcome and the difficulties associated

•

Urban Design Guidelines for Drive Through
Facilities;

Ottawa website at: http://www.ottawa.ca/residents/

with facilitating redevelopment and the evolution of these

Drive-Through
Facilities

Infill Housing

ottawa.ca

ottawa.ca

(City of Ottawa, 2006)

for

High

planning/design_plan_guidelines/index_en.html

Urban Design Guidelines for

Urban Design Guidelines for
Low-Medium Density

(City of Ottawa, 2005)

Guidelines

Profile
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2.3 | The Hear t of Orléans BIA

The Heart of Orléans Business Improvement Area (BIA)

strength of the current and future commercial market in

The Plan prescribes both an overall vision for the BIA and

represents more than 400 dining, service, and retail

the area. The findings of the study outlined a strong market

a series of actions that can be sequentially implemented

businesses in one of the most significant business districts

demand over the next decade with greater commercial

by public and private investment in accordance with market

in Ottawa. The BIA is a non-profit organization run by a

opportunities than the previous decade. The key

conditions.

dedicated board of local business people working to

requirement identified by the report was the need for the

improve conditions for business in the Corridor. The BIA

promotion of businesses within the BIA. The Streetscape

has been active since 2007 and with support from the two

Strategic Plan is a first step in this process and is intended

Ward Councillors, City of Ottawa staff, and the Orléans

to enhance the retail environment and foster a Mainstreet

Chamber of Commerce, has made significant advances in

atmosphere.

building a stronger business community.

The Streetscape Strategic Plan represents an opportunity

As a first order of business in 2007, the BIA commissioned

for the BIA to be an agent of change by encouraging

Corporate Research Group (CRG) to investigate the

revitalization and intensification in the Heart of Orléans.

Lack of a positive identity along the corridor make it difficult to retain existing business let alone attract new ones. (IBI Group, 2008)

25

3.0 | Conc ept
This section presents the concept that is the basis of
Streetscape Strategic Plan for the Heart of Orléans
BIA. The concept includes a series of recommended
development and design strategies for enhancing the retail
environment of the area and fostering a sense of local
identity. The implementation of the concept by the Heart of
Orléans BIA is outlined in Section 4 of this Plan.

(IBI Group, 2008)
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3 .1 | C o n c e p t A p p r o a c h

The approach to the concept presented here is very

•

different than the one originally intended by the Heart of
Orléans BIA or foreseen by the consultant team. Originally
intended as a streetscape plan for the St. Joseph Boulevard
Corridor, the concept presented here, and the development

Bring them in before you build it. Instead of taking the

These principles formed the basis of the concept for the

“if you build it they will come” approach to the concept

Corridor and resulted in the progression from simple

whereby costly streetscape improvements are made in

streetscape plan to strategic action plan, a blueprint

attempt to attract shoppers and businesses to the Corridor,

for implementing an overall vision for the Corridor as

it was decided that the “bring them in before you build

opportunities and funding arise. This blueprint is presented

it” approach would work best. Under this approach, the

below.

it represents a blueprint for possible future actions that

The Corridor is so long that it is difficult to identify
let alone create a sense of place by means of
streetscape improvements alone without spending
a prohibitive amount of money.

may be considered discretely as opportunities arise. The

These realities represent significant hurdles to enhancing

events to bring people to the business district first. In this

approach to the concept is based on the physical, financial,

the retail environment of the area and to fostering a sense

way, the BIA can generate interest in revitalizing the area

and political realities of the Corridor and on some key

of local identity for the Corridor. These realities forced the

and then convert this interest into investment by the City,

principles, both of which are summarized here.

consultant team to consider alternatives to the original

landowners, business owners, and neighbours. Section 4

Concept Realities | As noted in the introduction to the

approach.

of the Plan outlines specific recommendations for animating

Plan, the consultant team held a design session with a

Concept Principles | Faced with the physical, financial,

group of landscape architects, architects, urban designers,

and political realities of the Corridor, the consultant team

Location, location, location. At four kilometres in length,

and planners to brainstorm a concept for the Corridor. It

identified three key principles for establishing the concept

the Corridor currently has no centre of activity or focal

was at this design session that the realities of preparing a

for the Corridor.

point upon which to foster a sense of local identity. That

and design strategies that comprise it, represents much
more than street trees, sidewalks, lighting, and furniture:

•

Any attempt to change the way that St. Joseph
Boulevard handles traffic would be met with
significant resistance by the City. This might
include the removal of travel lanes or the addition
of a traffic circle; and

said, a continuous streetscape treatment along the entire
The road is the road. It was decided that the roadway
cross-sections indicated in the St. Joseph Boulevard

•

•

The Heart of Orléans BIA has very little of its own
money available for streetscape improvements, at
least the kind of improvements that are necessary
to enhance the retail environment of the Corridor;
The City of Ottawa has no major capital
improvements planned for the Corridor in
the foreseeable future that the BIA could
use to piggyback any proposed streetscape
improvements on;

on animating the Corridor using a series of programmed

the Corridor by attracting shoppers and businesses.

streetscape plan for the Corridor became apparent. Four
realities are particularly relevant and worth noting.

Heart of Orléans BIA would begin by focusing its efforts

Corridor Study would be used as the basis for any
streetscape recommendations in the concept. This is
because the Corridor Study represents the City Counciladopted vision and direction for future redevelopment of the
Corridor. Since the Streetscape Strategic Plan is intended
to be a key means of implementing the Corridor Study,
there is no point in proposing changes to the considered
vision it represents, particularly as it would also likely be
met by significant resistance at City Hall.

Corridor would only serve to minimize the impact of the
improvements made and their importance in contributing
to the local identity for both pedestrians and drivers. And
since the cost of such improvements would be prohibitive,
it was decided that improvements should be focused on
key areas in the heart of Corridor first to create centres of
activity. Subsequent improvements would extend outward
along the Corridor from these focal points. This approach
is in keeping with the recommendations of the St. Joseph
Boulevard Corridor Study.
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3 . 2 | C o n c e p t Fr a m e w o r k

recommended

Precincts | The Corridor has been divided into five smaller

Two of these districts—St. Joseph Village and Arts/

interest into investment. All future improvements on the

development and design strategies for enhancing the

concept

includes

a

series

of

districts for the purposes of organizing the recommended

Centrum—include a sub-district or precinct. Precincts

Corridor would emanate from the projects completed in

retail environment of the area and fostering a sense of

development and design strategies and for breaking the

represent the first element of the concept framework. These

these precincts. These special places would become the

local identity for the St. Joseph Boulevard Corridor. The

Corridor up into more manageable pieces. The districts

precincts are the “big ideas” of the concept framework

focus for business, cultural, and community festivals and

framework by which these strategies are organized is

include from west to east: Youville, Jeanne d’Arc, Orléans/

and have been identified as having the most potential for

events in Orléans. These special places would help foster

based on the idea of precincts, nodes, and segments. In

Belcourt, St. Joseph Village, and Arts/ Centrum. Each

becoming special places on the Corridor. These special

a sense of local identity in the business district and the

turn, the priorities for implementing these strategies are

district includes a number of nodes and segments along

places would become the focus of the BIA’s programming

community and encourage enhancement along the entire

also organized in this manner – precincts first, nodes

the St. Joseph Boulevard Corridor, and these are described

and capital efforts for animating the Corridor, for generating

Corridor. The precinct concepts are outlined below.

second, and segments last.

later in this section of the Plan.

interest in revitalizing the area, and for converting this

YOUVILLE DISTRICT

Precincts, nodes and segments: the basis for the recommended development and design strategies. (IBI Group, 2008)

S T. J O S E P H V I L L A G E D I S T R I C T

CENTRAL
GATEWAY
AT PLACE D’ORLÉANS

BELCOURT
NODE

ST. JEAN
NODE
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NODE

ORLEANS/BELCOURT DISTRICT

EDGAR BRAULT
NODE

DUFORD
NODE

JEANNE D’ARC DISTRICT

ORLÉANS
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VILLAGE GREEN
PRECINCT
BOYER
NODE

GREY NUNS
NODE

NOTRE DAME
NODE

ORLÉANS WEST
GATEWAY
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MARENGER
NODE
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Village Green Precinct Concept

Located within the St. Joseph Village District, the Village

reasons. First, this stretch of St. Joseph Boulevard

Green Precinct is situated on the north side of the Corridor

between Belcourt Boulevard and Edgar Brault Street is

next to St. Joseph Catholic Church. The concept for the

at its narrowest and is the only location on the Corridor

Village Green includes a formal park that extends west

where buildings really approach street. Second, this

from the church grounds to include Bilberry Creek. This

is the only location on the Corridor where benches and

formal park could include an amphitheatre or bandshell

pedestrian lighting is provided. The provision of pedestrian

for live performances and formal planting, furniture, and

amenities in this location, combined with the narrowing

lighting for pedestrian comfort. It could also include a formal

of the street, means that people familiar with the Corridor

pathway along the Bilberry Creek north to Pierre Roque

tend to identify this stretch of St. Joseph Boulevard as a

Park and south from St. Joseph Boulevard to Ravine Park

focal point or highlight of the Corridor. Finally, Bilberry

and beyond. These pathways would provide important

Creek at this location has the potential of becoming an

connections between the surrounding neighbourhoods,

important part of the Corridor’s open space network. This

the Village Green, and the Corridor. Special pavement

green space, when combined with the formal park and

treatment could be used to “extend” the Village Green

connected by a planted streetscape, can transform the

south across St. Joseph Boulevard and to identify it as a

Corridor by providing pedestrian amenity and contributing

special place on the Corridor.

to a positive identity.

This location is identified as having the potential for
becoming a special place on the Corridor for several

Village Green Precinct Concept - Plan View. (IBI Group, 2008)
* Dashed building outlines represent future development potential.
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Village Green Precinct Concept - Perspective. (IBI Group, 2008)
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Arts Plaza Precinct Concept

Located within the Arts/ Centrum District, the Arts Plaza

in the community. This 86,000 square foot facility will

Precinct extends from the City’s Client Service Centre at

become the arts and culture destination in Orléans. It is

Centrum Boulevard south to St. Joseph Boulevard and east

worth noting that the Arts Centre is part of a larger $220M

to Prestone Drive. The concept for the Arts Plaza extends

Orléans Town Centre development nearby that will include

the existing formal plaza south to St. Joseph Boulevard.

residential units, seniors units, office and hotel space, and

This formal plaza could include a display and performance

parkland. Clearly the potential for extending this investment

space for the arts, and formal planting, furniture, and lighting

to the Corridor cannot be ignored.

for pedestrian comfort. It could also include pavement and
planting improvements to the surrounding area as a means
of identifying it as a special place on the Corridor. Future
redevelopment of the parking areas on either side of the
southern end of the plaza at St. Joseph Boulevard could
further enhance the pedestrian experience by defining the
plaza as a public outdoor room.

Second, the plaza already exists, although it is too small
and unwelcoming to be a real people place in the longer
term. However, in the near term, the plaza represents a
significant opportunity for the BIA’s to animate the Corridor
in an inexpensive way. While using the plaza for artsrelated events in conjunction with the Arts Centre seems
obvious, other events could be used to bring people to

As with the Village Green, there are several reasons why

the Corridor, including ice skating in winter and weekend

the Arts Plaza Precinct is identified as having the potential

farmers market in summer. Finally, the plaza at this location

for becoming a special place on the Corridor. First, the

has the potential of becoming an important part of the

Spring 2009 opening of the $36.8M Shenkman Arts Centre

Corridor’s open space network by becoming a focal point

represents an important opportunity for the business district

of activity and a place where shoppers and local residents

and the community to benefit from significant investment

can rest or people can gather.

Arts Plaza Precinct Concept - Plan View. (IBI Group, 2008)
* Dashed building outlines represent future development potential.
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Arts Plaza Precinct Concept - Perspective. (IBI Group, 2008)
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Nodes

Each of the five districts in the Corridor include a series

and to help foster a sense of local identity. This is the role

where they do not exist, boulevards and medians should

in built form over time. A raised intersection could be used

of nodes or intersections which represent the second

of the nodes in the concept framework, of which there are

be established. Both the lighting and planting elements

in conjunction with the patterned and/coloured paving

element of the concept framework. It has been noted

three types: primary, secondary, and tertiary.

can be extended for some distance along both St. Joseph

to calm traffic. The design concept for primary nodes is

Boulevard and the cross street, with the distance being

intended to be compatible with the proposed addition of

determined at the design stage.

on-street bicycle lanes by the City.

that a continuous streetscape treatment along the length

Primary Node – Gateway Concept

of St. Joseph Boulevard would only minimize the impact
of the improvements. Since the Corridor is so long,

The primary nodes are intended as gateways to the Heart

the streetscape would become monotonous for both

of Orléans BIA and provide a welcoming sense of arrival

pedestrians and drivers. It would also be a prohibitively

for pedestrians and drivers. The design concept for the

expense proposition.

primary nodes includes intense gateway lighting located
in the boulevard and in the median. Existing boulevards

As such, it is vital that focal points be established along the
Corridor to generate interest for pedestrians and drivers

Primary Gateway Node - Plan View. (IBI Group, 2008)

and medians should be planted with street canopy trees;

The primary node concept also includes wide crosswalks

Three primary gateway nodes are proposed for the

using

Future

Corridor, including the Orléans West Gateway at Jeanne

development at the primary nodes should be intensified at

d’Arc Boulevard, Central Gateway at Place d’Orléans

all four corners with significant portions of the buildings built

Drive, and Orléans East Gateway at Prestone Drive.

patterned

and/or

coloured

paving.

to the setback line. The City’s Arterial Mainstreet zoning
regulations at the primary nodes will ensure this evolution

Primary Gateway Node - Perspective. (IBI Group, 2008)
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Secondary Node – Transition Concept
The secondary nodes are intended to mark the transition

should be intensified at all four corners with significant

Three secondary transition nodes are proposed for the

planting to create a sense of place. Opportunities to

portions of the buildings built to the setback line.

Corridor, including at Youville Drive, Orléans Boulevard,

establish planted medians should be pursued. The design

and Belcourt Boulevard.

concept for secondary nodes is intended to be compatible

between the five districts and to highlight the key cross

Planting elements can be extended for some distance

streets on the Corridor. The design concept for the

along both St. Joseph Boulevard and the cross street,

secondary nodes includes wide crosswalks using patterned

with the distance being determined at the design stage. As

and/or coloured paving, more intense lighting than would

with primary nodes, a raised intersection could be used

otherwise be found along street segments between

in conjunction with the patterned and/coloured paving to

intersections, and planted boulevards with street canopy

calm traffic. The design concept for secondary nodes is

trees. Existing medians would include banner poles marking

intended to be compatible with the proposed addition of

local events; where they do not exist, medians should be

on-street bicycle lanes by the City.

Tertiary Node – Neighbourhood Connections Concept

the City.
The tertiary nodes are intended to highlight key connections
with the surrounding neighbourhoods and to break down
the Corridor within each district into walkable segments.
The design concept for the tertiary nodes includes
crosswalks using patterned and/or coloured paving and
planted boulevard with street canopy trees and ornamental

established. Future development at the secondary nodes

Secondary Transition Node - Plan View. (IBI Group, 2008)

with the proposed addition of on-street bicycle lanes by

Tertiary Neighbourhood Connection Node - Plan View. (IBI Group, 2008)

Nine tertiary neighbourhood connection nodes are
proposed for the Corridor, including at Notre Dame Street
West, Marenger Street, Notre Dame Street, Grey Nuns
Drive, Boyer Road, Dussere Street, St. Jean Street, Edgar
Brault Street, and Duford Drive.
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Segments

Segments represent the third and final element of the
concept framework. Segments include the lengths of the
St. Joseph Boulevard Corridor between the nodes. It is
assumed that these segments will be addressed as the City
upgrades the street or during the redevelopment of private
property next to the street. The Streetscape Strategic Plan
recommends additional strategies that can be included in
any streetscape initiative for the Corridor. Some of these
strategies are district-specific while others apply across all
districts.
These strategies are presented on a district-by-district
basis below. The specific timing of the implementation of

DUFORD
NODE

PROTECT
ESCARPMENT
OPEN SPACE
PROTECT
CREEK VALLEY

CONSOLIDATE
DRIVEWAYS/SIGNAGE

Segments: the third and final element of the concept framework. (IBI Group, 2008)
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these strategies is outlined in Section 4 of the Plan.
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Youville District

West and the Price Chopper. A residential development

of the escarpment open space area along the southern

is underway at Marenger Street and a commercial

side of Corridor between Youville Drive and Notre Dame

development is proposed on the south side of the Corridor

Street West. This will require coordination with the City,

at Notre Dame Street West. Combine this with the potential

National Capital Commission, and Maison Notre Dame

to redevelop the front portion of the Price Chopper into

de-la-Provence.

streetfront commercial and the potential benefits to the

With respect to streetscape, the bus bay on St. Joseph

D

Corridor’s streetscape in this location are significant.

Boulevard westbound at Jeanne d’Arc Boulevard should

As noted in the Plan, the priority of implementation should

be removed to reclaim the roadway for pedestrian amenity.

be precincts first, nodes second, and segments last. In

The opportunity to consolidate driveways and enhance

the case of the Youville District, the priority should be the

the buffer between parking areas and sidewalk should

secondary node at Youville Drive followed by the tertiary

be explored on the opposite side of the street. On-street

nodes or intersections at Notre Dame Street West and

bicycle lanes should be added. In addition, a formalized

Marenger Street. The remaining strategies presented

pedestrian connection should be established between the

here may be completed on their own or as part of a

residential development on Hidden Valley Private above the

larger streetscape initiative. Refer to Section 4 for more

Esso station at Jeanne d’Arc Boulevard and the Corridor.

information on implementation.

ORLÉANS WEST
GATEWAY
AT JEANNE D’ARC

in this district include the protection and enhancement

MARENGER
NODE

occurring in the District in the area of the Notre Dame Street

NOTRE DAME
NODE

Finally, it is worth noting that significant redevelopment is

west to Jeanne d’Arc Boulevard in the east. Key strategies

YOUVILLE
NODE

The Youville District extends from Youville Drive in the

PROTECT
ESCARPMENT
OPEN SPACE
PROTECT
CREEK VALLEY

Opportunity

Remove Bus Bays

Developing

Formalized Pedestrian Connections

CONSOLIDATE
DRIVEWAYS/SIGNAGE

(IBI Group, 2008)
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DRIVE
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Jeanne d’Arc District

The Jeanne d’Arc District extends from Jeanne d’Arc

on St. Joseph Boulevard westbound at Orléans Boulevard

Boulevard in the west to Orléans Boulevard in the east.

should be removed and the landscaping at the City’s

Key strategies in this district include the consolidation of

pumping station across the street improved to screen the

driveways and the enhancement of the buffer between

building from the street. Finally, on-street bicycle lanes

parking areas and sidewalk. The southern side of the

should be added.

street parking areas and the sidewalk, make this stretch

significant on this stretch of the Corridor. Commercial office
developments at 2221 and 2300 St. Joseph Boulevard are
underway and will fill two gaps on the Corridor.

of the Corridor susceptible to vehicle-pedestrian conflicts
and visually unpleasant for pedestrians. These locations

The priority of implementation in the case of the Jeanne

could also benefit most from the consolidation of business

d’Arc District should be the Orléans West Gateway at

signage.

Jeanne d’Arc Boulevard to provide a welcoming sense of

ORLÉANS
NODE

complete lack of any planted buffer strip between off-

not mean that the potential for redevelopment is any less

BOYER
NODE

driveways in these locations, and in many cases the

significant as that in the Youville District; however, this does

GREY NUNS
NODE

in need of particular attention. The proliferation of private

C
DRIV
PA

Current development activity in the District is not as
NOTRE DAME
NODE

northern side from Grey Nuns Drive to Boyer Road are

ORLÉANS WEST
GATEWAY
AT JEANNE D’ARC

Corridor from Notre Dame Street to Boyer Road and the

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

arrival to the BIA for pedestrians and drivers. The tertiary
With respect to streetscape, a formalized pedestrian
connection should be established between the Corridor

nodes or intersections at Notre Dame Street, Grey Nuns
Drive, and Boyer Road should be completed next. The

and Racerte Park south of the Petro-Canada station at

remaining strategies presented here may be completed on
Jeanne d’Arc Boulevard. Additional connections should be PROTECT
their own or as part of a larger streetscape initiative. Refer
ESCARPMENT
OPEN SPACE
established to formally extend Sundown Crescent to the
to Section 4 for more information on implementation.
Corridor and to connect the Corridor to Notre Dame Street
NSOLIDATE
CONSOLIDATE
PROTECT
just west of Henri Lauzon Street. In addition, the bus bay

CREEK VALLEY

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

WAYS/SIGNAGE
DRIVEWAYS/SIGNAGE

Opportunity

Remove Bus Bays

Developing

Formalized Pedestrian Connections

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

C
DRIV

(IBI Group, 2008)
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Orléans/ Belcourt District

Jeanne d’Arc District, the key strategy in the Orléans/

is currently underway. The potential for redevelopment on

Belcourt District is the consolidation of driveways and

this stretch of the Corridor is likely less than others since

the enhancement of the buffer between parking areas

CONSOLIDATE
the existing development
is generally more intense here,
DRIVEWAYS/SIGNAGE

and the sidewalk. The southern side of the Corridor from

makes better use of the land, and is more recent.

Street to just west of Belcourt Boulevard are in need of
particular attention. The northern side of the Corridor
from Dussere Street to St. Jean Street is also in a similar
condition. The Corridor in these locations includes little or
no planted buffer strip between off-street parking areas
and the sidewalk. In addition, numerous private driveways
over short distances make this area a higher risk for
vehicle-pedestrian conflicts. These locations could also

VILLAGE G
PRECIN

The priority of implementation in the case of the Orléans/
Belcourt District should be the secondary node at Orléans
Boulevard to mark the transition between the Orléans/
Belcourt and Jeanne d’Arc districts. The tertiary nodes or
intersections at Dussere Street and St. Jean Street should

ORLÉANS
NODE

Cousineau Street to Dussere Street, and from St. Jean

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

PARKING BUFFER

BELCOURT
NODE

Boulevard between St. Jean Street and Belcourt Boulevard

ST. JEAN
NODE

One commercial retail development at 2628 St. Joseph

in the west to Belcourt Boulevard in the east. As in the

DUSSERE
NODE

The Orléans District extends from Orléans Boulevard

be completed next. The remaining strategies presented
here may be completed on their own or as part of a
larger streetscape initiative. Refer to Section 4 for more
information on implementation.

benefit most from the consolidation of business signage.
Finally, on-street bicycle lanes should be added.

CONSOLIDATE
DRIVEWAYS/SIGNAGE

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

CONSOLIDATE
DRIVEWAYS/SIGNAGE
GE
PARKING BUFFER
R

CONSOLIDATE
DRIVEWAYS/SIGNAGE

Opportunity

Remove Bus Bays

Developing

Formalized Pedestrian Connections

PROTECT
PROTE
CREEK V
VALLEY

(IBI Group, 2008)
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St. Joseph Village District

The St. Joseph Village District extends from Belcourt

Street and Maisonneuve Street is generally in poor

Boulevard in the west to Place d’Orléans Drive in the

condition regardless of the fact that this is the only location

east. This small district, the heart of the Corridor, is likely

where buildings are located at the sidewalk. The south

to benefit most from the Streetscape Strategic Plan. The

side of the Corridor between Maisonneuve Street and

CONSOLIDATE
key strategy
in this district is the Village Green Precinct
DRIVEWAYS/SIGNAGE
PARKING BUFFER

CONSOLIDATE
Place d’Orléans Drive is underutilized
and makes very little
DRIVEWAYS/SIGNAGE

outlined in Section 3.2.1 of the Plan. However, the hope is

contribution to the Corridor. More than any other strategy

that this project, when combined with the redevelopment

proposed by the Plan, redevelopment of this single stretch

of the former Swiss Chalet/Colour Your World property as

of St. Joseph Boulevard would likely result in the greatest

a seniors residence, will eventually lead to the complete

improvement to the look and feel of the Corridor. Finally,

transformation of the entire district.

a formalized pedestrian connection is recommended

significant investments made in close proximity will have a
greater impact than similar investments made over a larger

CENTRAL
GATEWAY
AT PLACE D’ORLÉANS

added.
Implementation in the St. Joseph Village District should
begin with the Village Green Precinct as outlined in Section

Swiss Chalet/Colour Your World property at Edgar Brault

3.2.1 of the Plan. Subsequent strategies should include

Sreet will act as a catalyst for redevelopment from this point

the secondary node at Belcourt Boulevard to mark the

east. The proposed Central Gateway at Place d’Orléans

transition between the St. Joseph Village and the Orléans/

Drive would serve to book-end these improvements to the

Belcourt Jeanne d’Arc districts. The tertiary node at Edgar

Corridor.

Brault Street should be completed next. The remaining

CONSOLIDATE

CONSOLIDATE

strategies presented here may be completed on their own

PARKING BUFFER

PARKING BUFFER

DRIVEWAYS/SIGNAGE
or as part of a larger streetscape
initiative. Refer to Section

Drive. The north side of the Corridor between St. Pierre

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

of Gabriel Street, and on-street bicycle lanes should be

the western end of the District, the redevelopment of the

extends from St. Pierre Street east to Place d’Orléans

EDGAR BRAULT
NODE

between Edgar Brault Street and the Corridor in the area

area. While the Village Green Precinct project will anchor

The DRIVEWAYS/SIGNAGE
portion of the Corridor most inDRIVEWAYS/SIGNAGE
need of attention

VILLAGE GREEN
PRECINCT

BELCOURT
NODE

The St. Joseph Village District will transform because of

PARKING BUFFER

PROTECT
ESCARPMENT
OPEN SPACE

PROTECT
CREEK VALLEY

CONSOLIDATE

ACQUIRE
PROPERTY

4 for more information on implementation.

Opportunity

Remove Bus Bays

Developing

Formalized Pedestrian Connections

(IBI Group, 2008)

PROTEC
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OPEN SP
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Arts/ Centrum District

strip between off-street parking areas and the sidewalk,

d’Orléans Drive to provide a welcoming sense of arrival

strategies presented here may be completed on their own

Drive in the west to Prestone Drive in the east. This district

and proliferation of private driveways over short distances

to the BIA for pedestrians and drivers. The tertiary node

or as part of a larger streetscape initiative. Refer to Section

is the largest in the Corridor and is likely to see the most

make this area a higher risk for vehicle-pedestrian

at Duford Drive should be completed next. The remaining

4 for more information on implementation.

change in the coming years due to the fact that a portion

conflicts. These locations could also benefit most from

of the $220M Orléans Town Centre development along

the consolidation of business signage. Finally, on-street

Centrum Boulevard, which includes the soon-to-open

bicycle lanes should be added.

CONSOLIDATE
DRIVEWAYS/SIGNAGE

The potential for redevelopment on this stretch of the
Corridor is significant and several opportunity sites are

The key strategy in this district is the
Arts Plaza
Precinct
PARKING
BUFFER
outlined in Section 3.2.1 of the Plan, which is intended

noted in the Plan. These opportunities include two surface

to capitalize on potential synergies between the arts

that fronts on the corner St. Joseph Boulevard and Place

and business communities and the larger Orléans Town

d’Orléans Drive in the west and the other that fronts on the

Centre mixed use development to be located nearby.

corner St. Joseph Boulevard and Place d’Orléans Drive in

Other strategies in the District include the protection and

the east. Although Place d’Orléans Shopping Centre is not

enhancement of the escarpment open space area along

part of the Heart of Orléans BIA, the BIA should work with

the southern side of Corridor between Duford Drive and

the mall to develop these key frontages for streetfront retail

Prestone Drive. Acquisition of the vacant parcel in the

and office uses, particularly in the vicinity of the Central

southwest corner of Duford Drive and St. Joseph Boulevard

Gateway, as illustrated in Section 3.2.2 of the Plan.

is recommended as part of this strategy.

parking areas for Place d’Orléans Shopping Centre – one

northeast corner of St. Joseph Boulevard and Prestone

connection should be established between Cote Royale

Drive. Redevelopment of this site, which is in close

Crescent on the escarpment and the Corridor below in

proximity to both the Orléans East Gateway at Prestone

the area of the Arts Plaza extension just west of Prestone

Drive and the proposed Arts Plaza Precinct, would result

Drive. In addition, the consolidation of driveways and

in significant benefits to the Corridor in this area.

and sidewalk is a recommended strategy in the District.
In particular, both sides of the Corridor from the Place
d’Orléans Shopping Centre entrance west to Duford
Drive are in need of attention. As on other stretches of
the Corridor, this stretch includes little or no planted buffer

CONSOLIDATE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

Another key redevelopment opportunity exists at the

With respect to streetscape, a formalized pedestrian

CONSOLIDATE
CONSOLIDATE
the enhancement of the buffer between
parking areas
RIVEWAYS/SIGNAGE
DRIVEWAYS/SIGNAGE
PARKING BUFFER

DUFORD
NODE

Orléans BIA.

CENTRAL
GATEWAY
AT PLACE D’ORLÉANS

Shenkman Arts Centre, is situated within the Heart of

ARTS PLAZA
PRECINCT

ORLÉANS EAST
GATEWAY
AT PRESTONE

The Arts/ Centrum District extends from Place d’Orléans

PROTECT
ESCARPMENT
OPEN SPACE

PROTECT

CREEK in
VALLEY
The priority of implementation
the case of the Arts/

PROTECT
ESCARPMENT
OPEN SPACE

PROTECT
ESCARPMENT
OPEN SPACE

ACQUIRE
PROPERTY

Centrum District should begin with the Arts Plaza Precinct
as outlined in Section 3.2.1 of the Plan. Subsequent
strategies should include the Orléans East Gateway
at Prestone Drive and the Central Gateways at Place

Opportunity

Remove Bus Bays

Developing

Formalized Pedestrian Connections

(IBI Group, 2008)
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3.3 | Concept Guidelines

The Plan does not “design” the vision and strategic
recommendations, rather it provides the conceptual basis
and intent for their design in the future. To assist in the
future design and development of various streetscape
elements, the following design guidelines are provided as
a reference.
Lighting
• Light fixtures should have a consistent fixture and
pole that is unique to the area;
• Light fixtures should protect the night sky and have
minimal glare;
• Sidewalks beside commercial uses should be lit with
pedestrian-scaled fixtures;
• Light poles should be equipped with electrical outlets
for seasonal light displays;

(IBI Group, 2008)

• Illumination levels of between 2 and 3 foot candles
is recommended to provide pedestrians a sense of
comfort and safety after dark;

• Metal halide lights are recommended for pedestrian
lighting to provide more accurate colour rendition;
and
• Detailed design should determine such aspects
such as pole spacing, light source intensity or fixture
mounting height depending on the district and the
desired effect.
Walkways
• Sidewalks should have a minimum width of 2 metres,
free of obstructions such as trees, poles, trash
receptacles, etc.; and
• Sidewalk width should be increased, where possible,
to allow for storefront displays and outdoor eating
areas.
Street Trees
• Street trees should be planted in contiguous and/or
raised planting beds where possible to encourage
mature growth and protection from winter de-icing;
• Street tree species should be hardy and tolerant of
urban conditions;

• Native street tree species are preferable to non-native
species; invasive species are to be avoided entirely;
• Street trees planted in front of retail storefronts should
be high-branching with a light canopy to permit
visibility to the storefront and signage from the street;
• Street trees should be planted in groupings of the
same species—preferably no more than eight but no
less than four—to avoid a monoculture;
• The number and species of street trees should be
reflected on the opposite sides of the street;
• Street trees should reflect a range of species to limit
the risk of loss due to disease;
• Provide sufficient room for tree canopies to grow next
to buildings and storefronts; and
• Trees should generally be spaced between eight and
twelve metres on centre.
Pedestrian and Vehicular Wayfinding (Signage)
• Signage in the Heart of Orléans BIA should have
a distinct and unifying character with standard

background colours, text type, and colour;
• Signage should coordinate with the light standards
and street furniture;
• Posts and poles should be arranged to avoid clutter
by organizing multiple messages per sign and
locating them for easy viewing by both drivers and
pedestrians; and
• Consider a signage format that can accommodate
changes and additions over time.
Street Furniture
• Street furniture should be consistent throughout the
Heart of Orléans BIA and should coordinate with the
signage and light standards; and
• Street furniture family should include benches,
garbage receptacles, bicycle racks, bollards, and tree
grates; and,
• Street furniture should be clustered to avoid cluttered
sidewalk appearance and located in areas frequented
by pedestrians.
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4 .0 | I mp l e m e n t at io n
The Streetscape Strategic Plan represents a long term

implementation in mind, implementation that must be both

flexible as needed to encourage and support such projects.

action plan that provides an overall vision for the St. Joseph

strategic and opportunistic. As such, the recommendations

In turn, the BIA and the City must be open and responsive

Boulevard Corridor and strategic recommendations for

of the Plan represent a wide range of possible future

to all opportunities that can further the implementation of

implementing the vision. These strategic recommendations

actions that may be considered discretely as opportunities

the Plan.

will be used by the Heart of Orléans BIA to enhance the

and funding arise.

retail environment of the Corridor and foster a sense of
local identity.

This section presents how the implementation of the Plan

The possible future actions presented in the Plan are

will be phased and the recommended strategies associated

essentially interventions that the BIA can take to catalyze

with each.

The overall intent behind the implementation of the Plan is

the revitalization and enhancement of the Corridor through

to generate the maximum positive impact on the Corridor

both investment and redevelopment. The Plan recognizes

in the least amount of time, based on the realities of the

the fact that the public sector is not the only stakeholder in

concept as summarized in Section 3.1. The concept

the Corridor and that developer- and land-owner initiated

framework proposed in the Plan has been designed with

projects will be necessary. The intent of the Plan is to be as

Shenkman Centre for the Arts represents an important focal point in the business district. (IBI Group, 2008)

hear t of orléans business improvement area
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4 .1 | Ph a s i n g S t r a t e g y

The phasing strategy presented here is shaped by the

events in Orléans. Building on existing annual events,

an ideal location for concerts, theatre, and Canada Day

As outlined in Section 3.2 of the Plan, the Village Green

concept approach and framework outlined in Section

such as Santa’s Parade of Lights, Orléans Soapbox

festivities. The Arts Plaza would be an ideal location for art

Precinct and the Arts Plaza Precinct are identified as

3 of the Plan. These elements effectively determine the

Derby, and Orléans Oktoberfest, the BIA should promote

festivals and displays, ice skating in winter, and a weekly

having the most potential for becoming special places

priorities for implementing the development and design

additional events as a means of attracting more shoppers,

farmers market in summer. Additional suggestions for the

on the Corridor. These special places should become

strategies recommended in the Plan. These priorities

businesses, developers, and neighbours to the Corridor.

implementation of Phase 1 are outlined in the table.

the focus of the BIA’s programming efforts in Phase 1 of

are arranged as follows: Animate; Precincts; Nodes; and

Generating interest in the revitalization of the Corridor will

Segments.

present opportunities to attract investment. Considering

Phase 1 - Animate

the potential long-term cost of the capital improvements
recommended by the Plan, programming for the purposes

With respect to timing, work on Phase 1 should begin
immediately and will be ongoing; however, the upfront

implementation and should be the starting points for all
future capital improvements along the Corridor.

effort required is likely to be complete within the first three

The Village Green Precinct is situated on the north side

years of implementation.

of the Corridor next to St. Joseph Catholic Church. The

“Bring them in before you build it.” This is one of three

of animating the Corridor is a quick, easy, and inexpensive

key principles that guided the creation of the Streetscape

first step.

Phase 2 - Precincts

As part of these efforts, the BIA should focus these

Section 3 of the Plan describes the organization of the

planting, furniture, lighting, and a pathway along Bilberry

festivals and events on key locations along the Corridor

concept framework premised on the idea of precincts,

Creek with important connections between the surrounding

as a means of creating new centres of activity. The Plan

nodes, and segments. This organization also reflects the

neighbourhoods and the Corridor.

identifies these new centres of activity as the Village

priorities for implementation. Phase 2 of implementation

The intent is to establish the Corridor as the focal point

Green Precinct and the Arts Plaza Precinct, as presented

relates to the development of two precinct areas.

for business, cultural, and community festivals and

in Section 3.2 of the Plan. The Village Green would be

Strategic Plan, but the only one that provides the basis for
the phasing strategy outlined here. Based on this principle,
the Plan requires the Heart of Orléans BIA to focus first on
animating the Corridor before investing in capital projects.

(IBI Group, 2008)

concept for the Village Green includes a formal park
that could include an amphitheatre or bandshell, formal

The Arts Plaza Precinct extends from the City’s Client
Service Centre at Centrum Boulevard south to St. Joseph
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Boulevard. The concept for the Arts Plaza extends the
existing plaza south to St. Joseph Boulevard and could
include arts display and performance space, formal
planting, furniture, lighting, it as a special place on the
Corridor. The concept also includes future redevelopment
at southern end of the plaza at St. Joseph Boulevard.

Phase 3 - Nodes
The nodes or intersections along the Corridor represent
the second element of the concept framework. The nodes
are intended to be focal points along the Corridor that
generate interest for pedestrians and drivers and help
foster a sense of local identity. Section 3.2 of the Plan

Although the Plan makes no recommendation on the order

describes three types of nodes for the Corridor, including

of precinct design and development, the precinct in which

primary, secondary, and tertiary.

the BIA has the most success in programming annual
events and festivals in Phase 1 should be the first project
completed. Finally, it should be noted that although the
implementation of the precincts is listed as Phase 2, it is
desirable that these projects be implemented in conjunction
with the Phase 1 efforts to animate the Corridor. In any
case, implementation of the precincts is likely a mediumterm effort with completion within five or six years.

(IBI Group, 2008)

Implementation should be prioritized in the order of

The completion of any node does not necessarily require

the redevelopment of private property next to the street

the completion of associated streetscape improvements

occurs. Implementation of the segments is likely a long-

on the related Corridor segment. These improvements can

term effort with completion within 15 years. However,

be completed later as part of the segments implementation

the additional strategies recommended in the Plan as

in Phase 4. Implementation of the primary nodes is likely

described and illustrated in Section 3.2 may be completed

a medium-term effort with completion within five or six

discretely as opportunities and funding arise.

years. Implementation of the remaining nodes is likely a
long-term effort with completion within 15 years.
Phase 4 - Segments

nodal significance. The primary gateway nodes (Orléans

The segments represent the third element of the concept

West at Jeanne d’Arc Boulevard, Orléans Central at

framework and the final priority for implementation.

Place d’Orléans Drive, and Orléans East at Prestone

Segments include the lengths of the St. Joseph Boulevard

Drive) should be designed and developed first, followed

Corridor between the nodes or intersections. The Plan

by the secondary and tertiary nodes. Of the these three

assumes that streetscape improvements are unlikely to

gateways, the Central Gateway should be the first priority.

occur until the City upgrades St. Joseph Boulevard or until

hear t of orléans business improvement area
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4.2 | Recommended Strategies

The phasing strategy includes a range of recommended

America and attracts attendees from around the world.

will further compound pedestrian traffic. The installation

“Gateway” and/or “Addressing” feature, the BIA should

strategies for implementing the Streetscape Strategic

In the past, screenings have taken place at the ByTowne

of an Outdoor Skating Rink, instigated by the BIA, would

organize a design competition for each. The jury selection

Plan through short-, medium-, and long-term actions over

Cinema, National Gallery of Canada, Canadian Museum

serve to draw more people to the area, establish a sense

and consequent judging would provide an opportunity

the next 10 years. The specific recommendations and

of Civilization, and the Empire Theatres Rideau Centre.

of place, and benefit additional commercial activity along

for the business community to get together and improve

timing are summarized in the following table here for easy

The Empire Theatres at the Orléans Town Centre and the-

the Corridor.

the collective streetscape. Entries could come from local

reference.

soon-to-be-completed Shenkman Arts Centre are prime
locations to host related events in Ottawa’s east end.

Events and Festivals

Showcase Public Art Displays in Arts Plaza and Arts
Festival | A regular art display of works from local artists

university or college students currently engaged in design
programs throughout the City. Top prize could include the
commissioning of the actual piece(s) to be used along the

Create Road Hockey Tournament | The parking lots along

would add an interesting and attractive feature to the

the Corridor offer a one-of-a-kind opportunity to support a

proposed Arts Plaza. This regular feature could lead to an

large scale Road Hockey Tournament. A similar event was

annual festival that would offer another opportunity to get

Define/Create

created by the Danforth BIA in Toronto with huge success.

together and celebrate area talent. As with other events

Communities to the North and South | The current

With the help of local businesses and landowners, this

focused on the Arts Plaza (Farmer’s Market and Outdoor

state of the St. Joseph Boulevard Corridor lends itself

event has the potential to become an annual event in a

Skating Rink), these outdoor events will contribute to

poorly to welcoming and circulating pedestrian traffic from

hockey mad city such as Ottawa and has the potential to

area’s identity and generate interest and business in the

the large communities to the north and south. There are

be much like the HOPE Beach Volleyball Summerfest.

Corridor.

opportunities along the Corridor and improve pedestrian

owner, both accomplished while attracting neighbours and

Create Parade of Lights Holiday Light Festival |

Development

visitors to the Corridor.

Capitalizing on the already successful “Santa Clause

Institute Weekly Farmers/Crafts Market in Arts
Plaza | The Arts Plaza offers a large open outdoor space
and is the ideal location for an open air Farmer’s Market.
The east end of Ottawa does not currently have a formal
space for such vendors. This effort could be initiated by
the BIA and organized by the property owner. The benefit
would be a location for area residents to purchase fresh
produce and an alternative revenue stream for the property

Create Taste of Orléans Festival |

As with other

business districts in the City, including Preston Street and
Wellington West, the Heart of Orléans BIA could organize
a “Taste Of” festival. Calling on the BIA’s food vendors, the
festival could either be held at one central location or as a
tour throughout the BIA with printed guides that could also
contain coupons to promote repeat visits.
Bring in Animation Festival | At the end of September,
Ottawa hosts the annual “Ottawa International Animation
Festival” (OIAF). This event is the largest of its kind in North

Parade of Lights”, the BIA could create a month-long
festival encouraging local businesses and residents to
decorate their homes and businesses. The Festival would
attract local and non-local residents to view the light
displays over the entire Holiday period with awards given
in a variety of categories to the best decorated sites.

This is in addition to the Shenkman Arts Centre which

Connections

with

at midblock locations.
Establish Committee to Review and Comment on
all Site Plan Applications within the BIA | The BIA is
circulated on most development applications submitted
to the City that are located within the BIA boundaries.
It is recommended that a voluntary group should be
established to consult with the community at large and
and comment.

Approach Place d’Orléans to Extend to Street | The
presence of Place d’Orléans is of great benefit to the
BIA; however, a significant portion of the mall’s parking
lot fronts onto St. Joseph Boulevard. Not only does this
create an unwelcoming pedestrian environment, but also
it represents a lost opportunity for the mall. By way of a lot
severance, the Mall could generate a lump sum profit with
the sale of the land or increase potential revenue with retail

the continued development of the Orléans Town Centre,
resident population in the area will continue to increase.

Pedestrian

circulation by creating specific paths to the north and south

help guide development by providing the City with advice
Install Outdoor Skating Rink at Arts Plaza | Thanks to

Corridor.

Design

space fronting on St. Joseph Boulevard. The benefits to the

Competition | To find a creative, affordable, and effective

Corridor would be significant, particularly in the location of

Conduct

Gateway

and

Addressing

the Primary Gateway Node at Place d’Orléans Drive.
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= INAUGURAL EVENT
= EVENT
2009

2010

2011

2012

2013

2014

2015

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
E vents and Fes t i val s
Institute Weekly Farmers/Crafts Market in Arts Plaza
Create Taste of Orleans Festival
Bring in Animation Festival
Create Road Hockey Tournament
Create Parade of Lights Holiday Light Festival
Install Outdoor Skating Rink at Arts Plaza
Showcase Public Art Displays in Arts Plaza
Create Art Festival
D evelopment
Establish Committee to Review and Comment on all Site Plan Applications within the BIA
Conduct Gateway Design Competition
Conduct Addressing Design Competition
Define/Create Pedestrian Connections with Communities to the North and South
Approach Place d’Orleans to Extend to Street
Design and Develop Arts Plaza
Design and Develop Village Green
Design and Develop Primary Gateways
Test and/or Implement On-Street Parking and Traffic Calming Measures
S tudies and P la ns
Commission On-Street Parking and Traffic Calming Study
Commission Detailed Business Inventory and Layout Plan
Commission Consolidated Driveway, Signage and Parking Study
Design and Develop Detailed Streetscape Design
Mar keting and Prom ot i ons
Continue to Promote St. Joseph Boulevard
Lobby for Streetscape Capital Improvements
Promote City Community Improvement Plan (CIP)
Create Marketing Plan to Promote Potential Development Sites

2016

2017

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

2018
Q1 Q2 Q3 Q4
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Design and Develop Arts Plaza | Once a Farmer’s

parking configurations along the Corridor are a major

Design and Develop Detailed Streetscape Design | A

streetscape effort takes place. There are currently no

Market, Outdoor Skating Rink, and public art displays

contributor to the generally unpleasant pedestrian and

detailed Streetscape Design will need to be undertaken

plans to revitalize the Corridor; however, with enough

are established at the Orléans Town Centre, a move to

vehicular environment. A study to analyse and propose the

prior to the City commencing any revitalization efforts on the

public and political support, a plan and future timeline

formalize this space should be initiated by the BIA. A

consolidation of entrances and signage would be a natural

Corridor. Typically a project such as this is spearheaded by

could be established.

potential public and private sector initiative, the Arts

step to promote a more functional urban environment.

the City with a consultant team offering specialized support

Plaza would be an attractive, pedestrian-friendly setting
that serves as one of two focal points on the Corridor for
special events and festivals. Refer to pages 30 and 31 of
the Plan for a detailed description of the Concept.

Commission Detailed Business Inventory and Layout
Plan | As in retail malls, the BIA should create a suitable
business environment for a number of different retail and
service outlets. In order to help attract new businesses,

and expertise. As can be seen on Bank Street and Preston
Street, the City is committed to improving its streets. Once
the City commits to improving the streetscape, the proper
consultant with the appropriate expertise and experience
should be sought. The streetscape design would include

Promote City Community Improvement Plan (CIP) |
The purpose of the City’s recently-adopted Community
Improvement

Plan

is

to

encourage

and

facilitate

development and redevelopment of properties on the
Corridor providing financial incentives to landowners.

Design and Develop Village Green | With an expressed

a formal inventory and layout plan should be created to

interest from St. Joseph’s Catholic Church to work with

target what businesses would have the most success and

the BIA, the potential for a formalized park space adjacent

where they should be located.

Marketing and Promotions

of incentives available.

Commission On-Street Parking and Traffic Calming

Continue to Promote St. Joseph Boulevard | Of most

Create

Study | The current pedestrian and vehicular hazards on

importance to the businesses along the Corridor is the

Development Sites | With a range of real estate

St. Joseph Boulevard are evident to anyone who travels

continued prosperity of the Heart of Orléans BIA. A constant

professionals in the area, the BIA should establish a

the Corridor regularly on foot or by car. A proper traffic

and continuous push through media outlets by way of press

working group with the appropriate business neighbours to

study would provide potential solutions to the current

releases and paid advertisements should accompany

develop a real estate marketing plan to move and develop

hazards that exist.

all efforts by the BIA. The population of Orléans is more

opportunity sites. By creating promotional materials showing

than enough to support a thriving commercial Corridor, as

potential buyers what can be constructed and achieved on

long as this population is aware of the goods and services

underutilized lots, the likelihood of development occurring

available to it and what special events and festivals are

will increase. Potential development sites are highlighted

occurring. Business and event advertising should always

for each segments on pages 35 to 39.

the Corridor is significant. The creek and current open
space to the west of the Church could potentially include
an amphitheatre or band shell that would attract of both
neighbours and visitors to the BIA for leisure and special
events. Refer to pages 28 and 29 of the Plan for a detailed
description of the Concept.
Test and/or Implement On-Street Parking and Traffic
Calming Measures | The results of the On-Street Parking
and Traffic Calming Study (see below) should be tested on
an interim basis to determine their impact on the business,
pedestrian, and vehicular environments.

Studies and Plans
Commission Consolidated Driveway, Signage, and
Parking Study | The current driveway, signage, and

Design and Develop Primary Gateways | Based on the
winning design for the gateways, the detailed design of
the primary gateway nodes (Orleans East, Orleans West,
and Orleans Central) should be undertaken. The design
and development of these gateways should reflect the

the secondary/ tertiary nodes and the Corridor segments.

be citywide using a range of media.

ultimate future roadway cross sections indicated in the City

Lobby for Streetscape Capital Improvements | An

Council-adopted St. Joseph Boulevard Corridor Study,

organized and continued push for capital funding from the

as appropriate, and as incorporated by the Streetscape

City of Ottawa should be initiated by the BIA and carried

Strategic Plan (illustrated on page 40).

out by local businesses and residents to ensure that the

The BIA should take an active role in disseminating this
information to its members in order to take full advantage

Marketing

Plan

to

Promote

Potential

